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Research and good practices

In the past months the NewGen50+ partners carried out a small research in order to get an
overview of already existing trainer offers for the specific target group. Thereby the focus of the
partners was in the own local and regional area.

The aim of this research was to collect these specific training offers in order to compare them with
the results of the survey implemented in the beginning of the project. Of course there are different
detail results in the individual countries but some general findings could be identified as follows:

- There are not many courses specifically for the target group people 50+. Either the
courses are in particular for retired people or generally open for all ages but chosen
mostly by older people.

- No courses specifically offered for people 50+ who are still on the labour market.
- No courses for immigrants.

- No financial contribution from municipalities to participate in the courses.

- Lack of advertisements for course offers.

If we keep in mind the topics that the target groups are mainly
interested to learn according to the survey in the beginning of
the project - ICT, Languages: EN, Arts and culture - the offer
matches the requests quite well in some countries e.g. Italy.
Most countries found some gaps in their offers and requests
and some are related to the main target group of the partner
institutions for example in Portugal the focus was given to
training offers for teachers 50+ and strong differences

between need and offer have been shown.

After the research on training offers a checklist was developed with different aspects to fulfill
in order to be a good practice example in the training field for the target group. Also in this work
phase the results vary in the individual countries but in general the partners agreed that the checklist
is a useful instrument and can be a good tool for further use. It is flexible in order to be adapted
according to individual needs and can be combined with already existing instruments such as
evaluation questionnaires.

The German partner already presented an evaluation questionnaire that was developed with the
checklist and the statements of course participants. It was agreed that the questionnaire will be sent
to all partners for individual use. Furthermore, partners who use other questionnaires will also
provide their forms. The exchange of questionnaires and the checklist will build a perfect basis for
adapting the tool according to the individual needs of the partners in their countries.

In general the project partnership identified the most difficulties in the definition of the
target group “people 50+”. The problem of an existing target group - people between 45-60 years -
was shown.
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People in this age group are part of the definition senior citizens but according to the results of the
project so far this group has different needs as people 60+. Most representatives of this difficult
target group is still working and not retired and they would need different trainings related to the
working field compared to a more general training offer for already retired people. It includes the
training topics, the contents and also the time schedules and financial frameworks of the training
offers.

Peer group visits

The next project activities are concentrating on bilateral visits between the project partners -
so called peer group visits. Each partner will visit another partner in order to enable in depth
discussions on the topic and to learn from each other. This project phase builds the main part of the
project activities and will last almost till the end of the project period. Thereby enough time is
provided to the partners to carry out even more than only one of these visits. In the final project
meeting in June 2011 in Stockholm (Sweden) the partners will report on their experience.

Project Partners and Contacts
Austria

E.N.T.E.R.

Petra Kampf (Coordinator)

petra.kampf@enter-network.eu

www.enter-network.eu

Schulungszentrum Fohnsdorf
Dimitrios Doukas

d.doukas@szf.at

www.szf.at

Germany

Kolping-Bildungswerk Wiirttemberg e.V.
Bettina Killinger

bettina killinger@kolping-bildungswerk.de

www.kolping-bildungswerk.de

Finland

Etela-Pohjanmaan Opisto
Kyosti Nyyssola
kyosti.nyyssola@epopisto.fi

www.epopisto.fi
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David Baroni

formazione@europass.it
Www.europass.it

Lingua Piul Associazione Culturale
Roberta Marsili

roberta@linguapiuperugia.com

st I uaplIpe AL ) If you have further questions or you would like to participate in

Portugal “NewGen50+" activities, please do not hesitate to contact the project

Centro de Formagéo de Professores coordinator or the partner in your home country!

do Centro do Instituto Irene Lisboa

Olga Gaspar . P . . « »

olgaspar@netcabo.pt We kindly invite you to join the “NewGen50+"-yahoo group to access

www.iil.pt all project results and to receive further information under
http://groups.yahoo.com/group /newgen50plus/!

Sweden

EB-One

Ebba Triskelin We would be pleased to hear from you!

ebba.traskelin@novadistance.se
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